
All results can be found on Statista.com: https://www.statista.com/page/Made-In-Country-Index
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MADE-IN-COUNTRY-INDEX 2017 – OVERALL RANKING
Global comparison of country brand images

PERCEIVED PRODUCT ATTRIBUTES
Highest ranking countries by product attribute

CHANGE IN COUNTRY IMAGE PERCEPTION
Change in country image perception over the past 12 months

The map depicts respondents’ answers to 
the following question: “How has your 
perception of the following countries or perception of the following countries or 
regions, respectively, changed over the regions, respectively, changed over the 
last 12 months?”. Respondents answered last 12 months?”. Respondents answered 
using a five-step scale from “has strongly using a five-step scale from “has strongly 
improved” to “improved” to “has worsened considerably”
for their answers. for their answers. 

The value and ranking are based on the 
net share of positive assessments (top 2 
minus bottom 2, five-step scale). Canada 
(45 %), Japan (45 %) and Australia (43 %) 
lead the global ranking with regard to the 
net share of positive image perception 
changes.

OVERALL RANKING
Total number of received number-one rankings (of 52)
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MADE-IN-COUNTRY-INDEX (MICI) 2017

This figure shows all countries that ranked first (highest net share of positive 
assessments) in more than one country worldwide. Germany was ranked first thirteen 
times.

The chart depicts the highest scores achieved for each answer category of the question 
“Which attributes do you associate with producs from …?” by country. For example 
products from Germany are most often associated with the attributes of high quality 
(49 %) and high security standards (32 %) in the global comparison.

The global ranking of the The global ranking of the The global ranking of the The global ranking of the 
Made-In-Country-Index shows Made-In-Country-Index shows Made-In-Country-Index shows Made-In-Country-Index shows 
how positively products “Made in…” how positively products “Made in…” how positively products “Made in…” how positively products “Made in…” 
are perceived respectively. Repondents are perceived respectively. Repondents are perceived respectively. Repondents are perceived respectively. Repondents 
answered the question “On many products answered the question “On many products 
you can find a country of origin label. How you can find a country of origin label. How 
do you perceive products that are labelled 
‘Made in …’?” using a five-step scale. The 
index is calculated using the average 
weighted share of positive assessments weighted share of positive assessments 
reached by each country. Each respondent’s reached by each country. Each respondent’s reached by each country. Each respondent’s 
country’s volume of imports was used as 
weighting factor. An index score of 100 equals 
the first place in the ranking..


